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The next level of sustainable buildings

EcoCommercial Building engages diverse network members to challenge today’s building 
Pittsburgh, December 10, 2013 — The pressure on green building owners and developers continues to rise as building products offering greater sustainability become available and higher building performance is expected. 

At the same time, interpretations of these terms are evolving. Reaching the next level of green building raises many questions: Are we focusing on the right metrics and components? How do we attain the proper balance of performance and environmental responsibility? 

Bayer MaterialScience LLC’s EcoCommercial Building (ECB), a network of leading providers of high-performance building products and services, addressed these questions at its fourth annual ECB Executive Workshop October 23-24, 2013. 

Presentations at the workshop provided insightful commentary on energy management, design, retrofit financing and transparency in building products. 
“Once again, the ECB Workshop addressed relevant industry issues – real issues that we are dealing with – and allowed us to openly discuss those issues,” said Paul Bertram, Director of Environment and Sustainability for Kingspan. “Each year, the workshop provides a dynamic exchange of industry trends and challenges that impact our businesses.”

 “This year’s Executive Workshop generated conversations and ideas outside the agenda,” says Julia Rubino, Director of ECB North America. “It was our fourth annual workshop, and you could see how the event has evolved and relationships have formed over the years. Our members will continue to have discussions around this agenda to help solve problems and identify opportunities in their respective businesses.”

Russell Perry, Vice President of Washington, DC-based SmithGroupJJR, the 7th largest architecture and engineering firm in the United States, added “the ECB Workshop was unique because it brought together a group of industry representatives from across the supply chain,” said Perry. “Together, we must find a way to help raw and component material suppliers become more comfortable with designer and specifier expectations for material transparency and disclosure. The workshop provided an effective forum to start the conversation.”

The complete roster of presenting organizations at the fourth annual ECB Executive Workshop included: Gensler, The Durst Organization, Kingspan, Resilient Floor Covering Institute, SmithGroup JJR, Deloitte, Johnson Controls, Green Campus Partners and Bayer MaterialScience.
About EcoCommercial Building:
For more information about EcoCommercial Building and its network members and technologies, visit: na.ecocommercialbuilding.com. 

About Bayer MaterialScience LLC: 
Bayer MaterialScience LLC is one of the leading producers of high-performance plastics in North America and is part of the global Bayer MaterialScience business with approximately 14,500 employees at 30 production sites around the world and 2012 sales of 11.5 billion euros. The company manufactures high-tech polymer materials and develops innovative solutions for products used in many areas of daily life. The main segments served are the automotive, electrical and electronics, construction, medical, and sports and leisure industries. Sustainability is central to Bayer MaterialScience LLC’s business and is based around the key areas of innovation, product stewardship, social responsibility and respect for the environment. 

Contact:

Bill Allan, Phone: 412-777-5200
Email: bill.allan@bayer.com
For more information about Bayer MaterialScience LLC, call 1-800-662-2927 or visit www.bmsnafta.com.
Forward-Looking Statements
This news release may contain forward-looking statements based on current assumptions and forecasts made by Bayer Group or subgroup management. Various known and unknown risks, uncertainties and other factors could lead to material differences between the actual future results, financial situation, development or performance of the company and the estimates given here. These factors include those discussed in Bayer’s public reports which are available on the Bayer website at www.bayer.com. The company assumes no liability whatsoever to update these forward-looking statements or to conform them to future events or developments. 
Editor’s Note: Follow news from Bayer MaterialScience on Twitter: www.twitter.com/Bayer4materials
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